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INTRODUCTION

Structural changes are essential to support lifestyle changes because they create the enabling
conditions for sustainable choices to be accessible, affordable, and desirable, particularly in key
areas such as food, housing, and mobility. The EU 1.5° Lifestyles project highlights that
technological improvements alone are insufficient to meet the 1.5°C target, as the demand for
high-emission goods and services continues to grow without systemic shifts in provisioning
systems and requlations that align consumer behaviour with climate goals(see Policy Brief 1).

In the context of increasing polarization in society and populist backlash to climate governance,
we need to change policies and broader structures to address these challenges effectively.
Alongside the implementation of specific policies (see Policy Brief 2), policymakers can pursue
several strategic actions to overcome structural barriers (Policy Brief 4), avoid rebound effects
(see Policy Brief 3), and create the necessary momentum towards transformation. These include
creating a common understanding of responsibilities, coordinating broad actor coalitions,
putting social justice at the heart of policymaking, and communicating to stakeholders
effectively. Some of these actions are related to a range of the aspects analysed in the EU 1.5°
Lifestyle project, which makes them fundamental for addressing multiple challenges to
mainstreaming 1.5° lifestyles.

OVERARCHING POLICY RECOMMENDATIONS

1. Make eco-social justice a cornerstone of goal setting, communication, and policy
implementation

To date, policies that could have supported the transition have been hindered by a failure to
prioritize equity in decision-making. This has led to criticisms, particularly from populist political
actors, who argue that the transition will harm working people and worsen living standards.
However, the social injustice of inaction must also be acknowledged. The wealthiest segments
of society benefit most from the current lack of climate restrictions, while the poorest are
disproportionately affected by climate change. The importance of eco-social justice repeatedly
emergedinthe EU 1.5° Lifestyles project, highlighting its critical role inimproving the acceptance
of impactful lifestyle options, as well as in driving necessary structural and welfare reforms.
Ensuring that no one is left behind is not only necessary for democratic legitimacy but also for
addressing these deep inequities.

A new eco-social contract, developed through broad societal dialogue, must integrate ecological
sustainability with social justice to build public buy-in, counteract polarizing arguments, and
foster societal cohesion.

2. Create and strengthen broad actor coalitions

To achieve structural transformation, actors within society need to move together. Building
coalitions of stakeholders from business, civil society, science, media, and policy around shared
goals that incorporate diverse perspectives and interests will help to propel the transition
forward and counter the power of vested interests in the status quo. These coalitions should
include support from a range of social and environmental interest groups to create a positive
lobby that balances corporate interests. Establishing citizen assemblies to deliberate and co-
create policy options for achieving lifestyle changes can further ensure legitimacy and public
acceptance of necessary changes.


https://onepointfivelifestyles.eu/resources/policy-briefs/pb1-structural-and-consumer-policies-are-required-to-strive-for-15degc
https://onepointfivelifestyles.eu/resources/policy-briefs/pb2-enabling-lifestyles-with-small-carbon-footprints
https://onepointfivelifestyles.eu/resources/policy-briefs/pb4-structural-changes-for-15deg-lifestyles
https://onepointfivelifestyles.eu/resources/policy-briefs/pb3-countering-rebound-effects
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Alliances between environmental and social movements must be strengthened in the pursuit of
a fair transformation that benefits the broader population and doesn't exacerbate social
injustices. Similarly, policymakers must ensure that enabling 1.5° lifestyles is not seen as a goal
for environmental policy alone, but rather as a government-wide agenda that acknowledges
interdependencies between different policy areas and allows for long-term planning. Forums for
business, citizens, and government to discuss roles and responsibilities in key arenas—such as
nutrition, leisure, mobility, and housing—can also facilitate understanding and collaboration.

3. Communicate effectively in terms of content, channels, and narratives

Clear and consistent communication should be the foundation of the transition to a 1.5° future.
Actors need clear information to help them understand the need for change and the most
impactful lifestyle options to pursue and enable. It is vital that 1.5° lifestyle communication
acknowledgesthe structural nature of the transition and does not place undue onus onindividual
action. This structural perspective is needed to ensure citizens use their democratic voice to
demand enabling policies.

Policymakers should use diverse communication channels—including mainstream media,
scientific outlets, and community or civil society groups—to educate the public on the most
impactful lifestyle changes, grounded in scientific evidence. They must also prevent the
dissemination of misleading information or greenwashing. Inclusion of sustainable lifestyle
information at all levels of education and training, including non-formal and lifelong education,
can be particularly effective, especially when introduced early in schools.

Communication channels should be prioritised based on the level of trust that different actors
place in them, which may vary significantly between countries. Ultimately, communication needs
to be adapted to different audiences and responsive to their interests, fears, and life
experiences. In general, alternative narratives about what constitutes a good life are urgently
needed to counter dominant consumerist narratives, which foster aspirations for high-carbon
lifestyles.

4, Enable shared, forward-looking responsibility

The transition towards a 1.5°C compatible future is importantly hindered by a responsibility ‘ping
pong’ in which citizens, businesses, and governments each focus on the constraints on their
agency and shift responsibility to other actors in the system. Overcoming this challenge calls for
aclear delineation of different actors'roles and responsibilities and the development of a shared,
forward-looking understanding of responsibility, one that acknowledges common but
differentiated responsibility with regards to the transition.

Corporations and trade associations that are lobbying to delay or weaken climate policy must be
brought to light. Regulation should restrict excessive corporate influence on policymaking
processes and ensure transparency in lobbying activity. Creating forums where businesses,
citizens, and governments can openly discuss their roles will help mitigate blame-shifting and
foster collaborative action.



EUROPEAN POLICY BRIEF BRIEF #6, DECEMBER 2024

ABOUT US:

The EU 1.5 LIFESTYLES consortium includes ten research partners (universities, research
institutes, enterprises and NGOs) from Germany, Finland, Hungary, Latvia, Netherlands,
Spain and Sweden.
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CONTACT US:

Visit us at onepointfivelifestyles.eu

Follow us:
Facebook: www.facebook.com/EU1.5Lifestyles
LinkedIn: www.linkedin.com/company/eu-1-5-lifestyle
Twitter: twitter.com/1pt5lifestyles

You can also contact us at info@onepointlifestyles.eu


https://www.onepointfivelifestyles.eu/
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